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OBJECTIVES

HELP US FIX STREAMING BY...

Emlbracing the Metadata Code

Utlising the Transparency Code

Sharing your experiences




THE CORE MUSIC RIGHTS

PERFORMANCE
PRODUCTION

RECORDINGS

THE SONG RIGHTS THE RECORDING RIGHTS

aka the publishing rights aka the master rights
or author rights or neighbouring rights*

*this term has different definitions
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THE METADATA CODE

AIMS OF THE CODE...

Get more metadata into the system as standard

To expand + improve music-maker credits

To make songwriter payments for efficient




THE METADATA CODE: CORE DATA SET

CORE DATA ELEMENT

RECORDING
METADATA

Recording Title + Sub-Title

Recording Artist(s)

Performer(s) + Studio Producer(s)
Personnel Nomes + Roles

Use of IPN + ISNI
encouraged

Recording ID (ISRC)

SONG
METADATA

Work Title + Sub-Title

Writer Name(s) + Roles

Writer IDs

IPI preferred,
ISNI if not available

Work ID (ISWC)

If available




THE METADATA CODE: CORE DATA SET

WITH EVERY NEW RECORDING...

recording main writers /
identifier artists composers

IPN / ISNI IPI'/ ISNI IPN / ISNI

studio
producers

song
identifier

session sound
musicians engineers
IPN / ISNI IPN / ISNI




MUSIC INDUSTRY METADATA CODE

Songwriters should record and provide accurate
information relating to their copyright works as close as
possible to the point of creation. This should include their
full given names and respective roles and, where
available, identifiers and rights ownership information.

Recording Artists should record and provide accurate
information relating to their performances at the point of
recording. This should include their respective roles and
IPN and/or ISNI numbers, where available.
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MUSIC INDUSTRY METADATA CODE

Artist Managers should take all reasonable steps to
obtain the core data described above for artists and
songwriters they represent and provide to releasing
parties and publishers in a timely manner.

Studio producers should seek to provide the core
data set for each recording to the releasing party
with the recording itself.



MUSIC INDUSTRY METADATA CODE

Releasing parties will...

= capture all core recording data for which they are authoritative
(Recording Title and Sub-title, Recording Artist, ISRCs, names, roles
and identifiers where available for performers and studio personnel).

= pass on to service providers all accurate core metadata that has
lbeen made available to them in relation to a track, including any work,
songwriter and performer information and identifiers, and actively
encourage provision of such metadata by suppliers.

= ensure that core metadata fields are available to users of
distributors and other services to enable this data to be captured
and passed on as required.



MUSIC INDUSTRY METADATA CODE

Streaming services parties will...

= ingest all core metadata provided to them by releasing parties to
enable accurate identification of works and recordings.

= explore and develop methods to incentivise the complete inclusion
of the core data set, including through engagement with the technical
solutions expert group.

= ensure that provided credits are accurately displayed, and visible to
consumers on their services, where reasonable and in accordance with
agreed industry guidelines; and endeavour to make credits searchable.



PLAYING YOUR PART

FOR EVERY NEW RELEASE...

Identify a ‘data lead’ and ‘data entry points’

Gather full data set + provide to delivery partner

Keep local copy of data set




IDENTIFIERS

IDENTIFYING RECORDINGS

International Standard Recording Code - ISRC

Issued by label, distributor or self-releasing artist

PPL provides ‘stem’ for generating ISRCs




IDENTIFIERS

IDENTIFYING SONGS

International Standard Work Code - ISWC

Issued by PRS when each new song is logged

Get existing ISWCs via CISAC or PRS databases




IDENTIFIERS

IDENTIFYING PERFORMERS

International Performer Number - IPN

Issued by performer society - PPL

Access via MyPPL




IDENTIFIERS

IDENTIFYING SONGWRITERS

Interested Party Information - IPI

Issued by songwriter society - PRS

Access via PRS portal (aka CAE)




IDENTIFIERS

IDENTIFYING CREATORS

International Standard Name ldentifier - ISNI

Increasingly used by digital platforms

Get an ISNI via Quansic or Sound Credit




PLAYING YOUR PART

RESOURCES...

Music Copyright Explained + Get Paid Guide

CMM metadata checklist + feedback form

New PRS/CISAC tool for sourcing ISWCs
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THE TRANSPARENCY CODE

AIMS OF THE CODE...

Allow music-makers to understand digital deals

Allow music-makers to track digital royalties

To encourage more information sharing




THE TRANSPARENCY CODE

TERMINOLOGY...

DSP = digital service provider

Reporting Party — shares info + pays royalties

Recipient Party — receives info + paid royalties




MUSIC INDUSTRY TRANSPARENCY CODE

All DSPs should, without revealing commercially sensitive or
confidential information, communicate to the Music Maker
and rightsholder community in outline how their service
operates and their different consumer offerings.

Any Reporting Party that has directly negotiated a licence with
such a DSP should, subject to any confidentiality terms within
that licence, communicate to its Recipient Parties relevant,
non-confidential and non-commercially sensitive information
outlining how the Recipient Party’'s remuneration is calculated by
the Reporting Party in connection to the relevant DSP's service.



MUSIC INDUSTRY TRANSPARENCY CODE

Labels and Publishers should set out to their contracted
Recipient Parties in reasonable detail within the contract —
or otherwise sign-post where this information is available -
the following:
= how royalties will be calculated including any categories

of recoupable costs.
= the means by which royalty information will be shared

(eg through statement, portal).

= the frequency with which it will be shared.

Labels and Publishers should provide their contracted
Recipient Parties with a statement of accounts and any
due royalty payments no less than twice a year. /\,



MUSIC INDUSTRY TRANSPARENCY CODE

To the extent that Reporting Parties receive the relevant
information, and subject to all applicable competition law,
privacy and confidentiality requirements, Reporting Parties
should provide to their contractual Recipient Parties details

of income received by them for the usage by the relevant DSPs
of the Recipient Party’s recordings or compositions.

Music Makers should register to use, and then utilise, royalty
portals where applicable and will also update Reporting Parties
promptly of any changes to their own or their representatives’
email and other addresses. Managers will advise and
encourage them to do this.



MUSIC INDUSTRY TRANSPARENCY CODE

Labels and Publishers should provide clear information, in the
Music Maker contract or otherwise, as to whether the royalty rate
in respect of streaming applies to Label or Publisher’s ‘at source’
income or net receipts, and how withholding tax deducted from
revenues payable to Labels and Publishers by their Label or
Publisher affiliates respectively will be treated.

All Reporting Parties that license rights in recordings or
compositions to DSPs should maintain and communicate to

their Recipient Parties a clear policy or policies relating to the
distribution of fixed fees, breakage, the proceeds of audits of DSPs,
the proceeds from the sale of equity, ie when and how these
revenues are shared with and reported to Recipient Parties.



THE TRANSPARENCY CODE

WHERE ARE YOU GETTING THIS INFORMATION...

Your business partner’s portal (if they have one)

Your day-to-day contact

Via a named ‘transparency’ contact




WHO HAS THE STREAMING SERVICE RELATIONSHIP?

RECORDINGS...

Your label or distributor

Who may also be using a distributor

Or relying on a Merlin deal




QUESTIONS FOR YOUR BUSINESS PARTNERS: RECORDINGS

= Do you have a direct deadl
or are you relying on a distributor or Merlin deal?

= Do any fees or commissions charged by
the distributor/Merlin impact on my royalties?

» |f so- what are they?



WHO HAS THE STREAMING SERVICE RELATIONSHIP?

SONGS...

Your publisher or PRS/MCPS (via ICE)

Publisher may lbe using a licensing hub or IMPEL

In some countries, local societies will still license




WHO HAS THE STREAMING SERVICE RELATIONSHIP?

SONGS...

There's an added complication

Even if your publisher licenses your songs

Some royalties still flow to you through PRS




QUESTIONS FOR YOUR BUSINESS PARTNERS: SONGS

= Do you directly license streaming services
or are my songs being licensed via PRS/MCPS?

= |f you directly license, who do you work with on that?
Are there any fees or commissions charged by those
partners that impact on my royalties?

» |f so — what are they?

= |In what countries are the local collecting societies
still issuing licences and collecting my royalties?



HOW DIGITAL ROYALTIES ARE CALCULATED*

STEP ONE: STEP TWO: STEP THREE:

TRACK REVENUE SRS
SONGWRITER

ALLOCATION SHARE ROYALTY

*for music services like Spotify, Apple Music, Amazon Music, YouTube Music, Deezer etc _—



HOW DIGITAL ROYALTIES ARE CALCULATED

UNDERSTANDING THE THREE STEPS...

Track allocation is handled by the service

Revenue share is then paid to your partners

Your royalty rate depends on your deadls




QUESTIONS FOR YOUR BUSINESS PARTNERS

= How does track allocation work?
s the service applying any extra rules here?

= What royalty rate / revenue share is being
applied to my streaming income?

= |s the royalty rate applied to what the streaming service
pays (so it is applied ‘at source’) or does anyone in the
supply chain take a cut before the royalty rate is applied?

= Are any other deductions made
before my royalty is calculated?



THE SONG ROYALTIES CHALLENGE: THE PROCESS

STREAMING SERVICE

src + 4 ISRC + ISRC + 4
TRACK DATA USAGE DATA USAGE DATA
CONTENT ROYALTIES DATA INVOICE ROYALTIES
RECORD LABEL/ DISTRIBUTOR PUBLISHER / SOCIETY
RECORDING RIGHTS SONG RIGHTS
' v

ARTIST [ SONGWRITER



QUESTIONS FOR YOUR BUSINESS PARTNERS: SONGS

= |n each market - who is doing the royalty processing?

= What databases are they using to match ISRC to ISWC,
and to identify who owns the copyright?

= Can | check those databases?
= Do royalty processing admin fees impact on my royalty?
» |f so — what are they?



AND THERE'S MORE!

OTHER QUESTIONS...

Social media + UGC platforms

Lump sum deals

Changes to track allocation rules




PLAYING YOUR PART

RESOURCES...

UK Music streaming resource hub

CMM transparency checklist + feedback form

Label, distributor + publisher ‘demo days'
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